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άIŀƭŦ ƻŦ ǘƘŜ ƳƻƴŜȅ L 
spend on advertising is 
wasted; the trouble is I 
ŘƻƴΩǘ ƪƴƻǿ ǿƘƛŎƘ ƘŀƭŦέ

- John Wanamaker 
Early 1900s



New ParadigmOld Paradigm

Demographics

Customer to Business

Keyword Search

Business to Customer

Shifting Marketing Paradigm

Consider: In some cases, an online ad can reach as many  
people as a print ad for 1% of the price
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· Organic 
most relevant results in 
ǎŜŀǊŎƘ ŜƴƎƛƴŜΩǎ ŜȅŜǎΣ ƴƻ 
guarantee of visibility

· Paid
guaranteed placement, 
but less trusted by users

Paid vs. Organic Search Results



The process of improving 
the volume and quality of 
traffic to a web site from 

organic search results

What is Search Engine Optimization?


