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όLǘΩǎ ŀ DƻƻƎƭŜ ǿƻǊƭŘΧ ǿŜ Ƨǳǎǘ ƭƛǾŜ ƘŜǊŜΦύ 



άIŀƭŦ ƻŦ ǘƘŜ ƳƻƴŜȅ L 
spend on advertising is 
wasted; the trouble is I 
ŘƻƴΩǘ ƪƴƻǿ ǿƘƛŎƘ ƘŀƭŦέ 

 
- John Wanamaker  

Early 1900s 



 

 
 

New ParadigmOld Paradigm

Demographics

Customer to Business

Keyword Search

Business to Customer

Shifting Marketing Paradigm 

Consider: In some cases, an online ad can reach as many   
people as a print ad for 1% of the price 
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Google World 

Real Time 24/7 Trackable Results 
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While other forms of marketing create varying levels of activity, 
PPC & SEO produces non-stop results using readily available data. 



· Organic  
most relevant results in 
ǎŜŀǊŎƘ ŜƴƎƛƴŜΩǎ ŜȅŜǎΣ ƴƻ 
guarantee of visibility 
 

· Paid 
guaranteed placement, 
but less trusted by users 

Paid & Organic Search Results 



The competitive science of 
improving the volume and 
quality of traffic to a web 
site from organic search 
results 

What is Search Engine Optimization? 



The targeted ads included with search engine results where 
advertisers pay only when a consumer clicks on the ad and is taken 
to their destination URL. 
 
PPC campaigns can be focused by location, time of day, and how 
much the individual advertiser wants to spend over a given period. 
 
The consumers who click on PPC ads can be extremely motivated 
towards the product and so conversion rates are often high enough 
to justify the expense. 

What exactly is Pay Per Click? 



 

In 2007, paid results spending was 45 times 
that of organic SEO per conversion. 

Source:  http://www.seomoz.org/blog/via-enquisite-ppc-agencies-make-45x-what-seos-do-for-the-same-value 

85% of conversions originate from organic search results,  
but 88% of total dollars are spent on paid search (PPC). 

Organic Results Dominate 

Conversions Spending 



 

When SEO vs PPC? 

SEO 
 

PPC 

 
 

Depending on the offering, any long term marketing effort should 
ƛƴŎƭǳŘŜ ōƻǘƘ tt/ ŀƴŘ {9hΦ  LŘŜŀƭƭȅΣ ǘƘŜ ōŀƭŀƴŎŜ ǿƻǳƭŘ ōŜ ƛƴ {9hΩǎ 

favor as it is much more cost effective. 

o Radically more cost effective 

o Exponential growth and return 

o Requires SEO expertise 

o Requires upfront work 

o Requires weekly effort 

o 3 to 6 months before 
meaningful (rather than cosmetic 
results) 

o Starts Immediately 

o Though 100% performance 
based, PPC is not actually tied to 
site conversions 

o Exact ROI by keyword 

o /ƻǎǘ Ŏŀƴ ōŜ ǇǊƻƘƛōƛǘƛǾŜ ŀƴŘ ƛǎƴΩǘ 
suited for all products or types of 
marketing campaigns 



Tuning Up Your SEO 

 

 
 

Overall Quality of Site Design 

    Traffic Quality 

Traffic 
Volume 

SERP Rank 

Number of Keyword Searches 

Keyword Relevance 

Targeted 
Keywords 

Competition for Keywords 

Site 
Authority Backlink Authority 

Number of Backlinks 

Backlink Anchor Text 

On-Page Optimization 

Keyword Research 

$ Conversions 



Top Spot Receives 42% of Traffic 



The View from the Top is Always Best 

Traffic increase when moving to a #1 ranking 

#10 #9 #8 #7 #6 #5 #4 #3 #2 #1

1309% 
1378% 

1300% 

1135% 

940% 

756% 

595% 

396% 

254% 

0% 

Traffic 
increase 

Rank in search engine result pages 



SEO Process 

1. Keywords
¶ Google Search-Based 

Keyword Tool

2. Verify
¶ SpyderMate

3. Validate
¶ Google Analytics
¶ SEO Book Rank 

Checker



Free Analysis 

1. Keywords
¶ Google Search-Based 

Keyword Tool

2. Verify
¶ SpyderMate

3. Validate
¶ Google Analytics
¶ SEO Book Rank 

Checker

Step 1: Site Analysis 

Find problem areas  

Å Code architecture 

Å Backlinks 

Å Authority 

Å Keyword usage 

Å Traffic 

Å Domain expiration 



Target High-Potential, Relevant Keywords 

Step 2: Keyword Research 
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Duds Trash 

Search-based 
Keyword Tool 

Not Targeted        Targeted 

Targeted Keyword Tools 



ÅMore words, more specific 

Å Less competition makes high rankings easier 

Å Higher conversion rate 

Å Good for deeper pages 

 

Accelerate Your SEO: Long Tail Keywords 

Step 2: Keyword Research 



1. άǎƻŦǘǿŀǊŜέ 

2. άǎƻŦǘǿŀǊŜ ŘŜǾŜƭƻǇƳŜƴǘέ 

3. άaƛƴƴŜǎƻǘŀ ǎƻŦǘǿŀǊŜ ŘŜǾŜƭƻǇƳŜƴǘέ 

4. άaƛƴƴŜǎƻǘŀ ŎǳǎǘƻƳ ǎƻŦǘǿŀǊŜ ŘŜǾŜƭƻǇƳŜƴǘέ 

5. άaƛƴƴŜǎƻǘŀ ŎǳǎǘƻƳ ǎƻŦǘǿŀǊŜ ŘŜǾŜƭƻǇƳŜƴǘ /ҌҌέ 

Creation of a MentorMate.com Long Tail 

Step 2: Keyword Research 



Pick Your Battles 

ÅWhat keywords are competitors targeting? 

ÅWhat keywords are competitors getting traffic from? 

Å/ƘŜŎƪ ŎƻƳǇŜǘƛǘƛƻƴΩǎ ŀǳǘƘƻǊƛǘȅΦ  

ÅSee who is linking to competitors. 

Step 3: Competitive Landscape Analysis 


